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Mitsubishi Electric Group Revises its Materiality 
Will accelerate sustainability initiatives in response to evolving society and environment 

 
Mitsubishi Electric Group’s revised materiality and newly defined sub-materiality 

 

TOKYO, June 17, 2026 – Mitsubishi Electric Corporation (TOKYO: 6503) today announced revisions to its 

materiality, which identifies the key issues that the company prioritizes to contribute to sustainability. As part 

of its transformation into an “Innovative Company” that creates value through bold thinking and a willingness 

to embrace risk while driving business growth and addressing social and environmental challenges, the 

company has established “Promote innovation for sustainability” as a new materiality item.  

 

Mitsubishi Electric has also established “sub-materiality” categories for each materiality item to clarify the 

focus of related initiatives. In addition, it has defined targets and key performance indicators (KPIs) for each 

item and will implement continuous-improvement activities based on the PDCA cycle through ongoing 

monitoring and management of progress. 
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Under its revised materiality, Mitsubishi Electric Group will continue to accelerate its “Trade-On (mutual 

benefits)” initiatives across its diverse businesses to simultaneously achieve business growth and address 

social and environmental challenges. Through these efforts, the company aims to create new possibilities for 

a better tomorrow and further advance sustainability both within the company and throughout global society. 

 

Background of Materiality Establishment and Latest Revision 

In response to changes in society and the environment, Mitsubishi Electric formulated its materiality and related 

initiatives in the fiscal year ended in March 2016, in accordance with the fourth edition of the GRI Guidelines.1 

Five years later, in the fiscal year ended in March 2021, the company comprehensively refined its materiality 

following extensive internal and external assessments, including surveys and interviews of suppliers, investors, 

analysts, customers and general consumers as well as company employees. Since then, the company has operated 

its businesses based on five materiality items: “Realize a sustainable global environment,” “Realize a safe, secure 

and comfortable society,” “Respect for all people,” “Strengthen corporate governance and compliance on a 

sustainable basis,” and “Create a sustainability-oriented corporate culture.”  

 

This latest revision was conducted based on the principle of double materiality, which identifies materiality 

issues by considering not only their financial impact on the company, but also the impact of corporate activities 

on society and the environment, with reference to relevant sustainability guidelines. The review also took into 

account evolving corporate strategies, changes in society and environment surrounding corporate management, 

and the company’s new corporate philosophy announced on April 1, 2026. 

 

### 
 
About Mitsubishi Electric Corporation 
Guided by its corporate philosophy, Mitsubishi Electric Corporation (TOKYO: 6503) places sustainability at 
the core of its operations and values stakeholder trust—encompassing society, customers, shareholders and 
employees. In pursuing profitability, capital efficiency and growth, Mitsubishi Electric works closely 
alongside customers to develop value-added solutions that address today’s complex challenges while 
enhancing the company’s sustainable corporate value.  
Founded in 1921, Mitsubishi Electric has over a century of experience in delivering reliable, high-quality 
products and solutions. With over 200 group companies and approximately 150,000 employees worldwide, 
the company is a recognized global leader in manufacturing, marketing and selling electrical and electronic 
equipment and systems across a broad range of sectors, including public utility systems, energy systems, 
defense and space systems, factory automation systems, automotive equipment, building systems, air 
conditioning systems & home products, digital innovations, and semiconductor & devices. 
Mitsubishi Electric recorded consolidated revenue of 5,894.7 billion yen (U.S.$ 36.8 billion*) in the fiscal 
year that ended on March 31, 2026. For more information, please visit www.MitsubishiElectric.com 
*JPY 160=USD 1, the approximate rate on the Tokyo Foreign Exchange Market on March 31, 2026 

 
1 International standards for sustainability reporting issued by Global Reporting Initiative (GRI), an international NGO. 
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